
2019 Platforms 
product 
announcements

Google Marketing Live is our flagship 
event where we come together to 
announce the latest advertising 
innovations. This year, our keynote 
showcases how our advertising 
products can help meet consumer 
expectations by being there, being 
useful, and being responsible. 

Be there

Reach planning in Display & Video 360 
For the first time, advertisers can accurately plan how many 
people they can expect to reach with video campaigns using 
YouTube, Google Partner inventory, and third-party 
exchange inventory, directly within the Display & Video 360 
UI by using our newly-launched reach planning tool. 

Key benefits

■ Explore how adjusting budget or targeting 
can impact the total reach and performance 
of a campaign.

■ Leverage insights and data to inform budget 
allocation decisions.

■ Verify that a campaign strategy will meet 
marketing objectives.

Automated bidding
Automated bidding in Display & Video 360 takes the 
guesswork and inflexibility out of setting manual bids by 
analyzing over 40 signals to dynamically place bids on 
impressions based on their value. Fueled by powerful 
machine learning algorithms, each type of automated bidding 
strategy is designed to help you achieve a specific goal for 
your business to drive performance at scale and maximize 
media dollars.

Key benefits

■ Use powerful, Google proprietary, machine 
learning to calculate the right bid for every 
impression.

■ Reduce setup and optimization time as 
fewer IOs and LIs are required and bids don’t 
have to be adjusted.

■ Use best in class automation technology 
thanks to significant development by Google 
engineering teams.
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Display & Video 360 read/write API
Our large customers have long requested a Write API in 
order to streamline their workflows. Using this beta, 
customers will be able to integrate their proprietary tools 
with the Write API in order to create and edit campaigns at 
scale. Read/write API beta will expand to include bidding 
and targeting support. Customers can opt into ongoing beta 
today and will receive access to new entities as they are 
launched. 

Custom bidding
Custom Bidding in Display & Video 360 combines your 
unique insights with the power of Google’s machine learning 
algorithms to achieve the campaign results you want. With 
Custom Bidding, you can now optimize for an impression 
value defined by you. We know that every business has its 
own objectives and with Custom Bidding, you can now align 
your campaign goals with your business objectives rather 
than optimizing for generic CPM or CPA goals.

Key Benefits

■ Customize Display & Video 360’s bidding 
algorithm based on unique goals.

Automated video bidding (Active view 
optimization)
Research has consistently shown that ads need an 
opportunity to be seen to drive impact. Our latest bidding 
strategy  – Active View optimization – uses Google’s 
proprietary and MRC accredited Active View methodology 
to allow customers maximize the number of viewable video 
impressions delivered, whilst spending budgets in full.

Key Benefits

■ Drive the performance of brand advertising 
as measured by metrics you care about.

■ Ensure the baseline for ad impact by getting 
‘the opportunity to be seen’.

■ Get greater transparency into media 
efficiency.
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Display & Video 360 TV buying 
workflow
A new buying home with a dedicated TV insertion order (IO) 
that makes Programmatic TV more accessible and easier to 
purchase. It allows your TV and digital buying teams to 
deliver coordinated Programmatic TV campaigns.

Key benefits

■ Use programmatic TV buying settings to 
easily guide your setup and get a streamlined 
buying experience. 

■ Deliver consistent and coordinated TV 
campaigns across linear TV, Connected TV 
and over-the-top content. 

TV hub in Marketplace
A dedicated TV hub in Marketplace to easily discover 
in-demand TV inventory, whether it’s delivered via over-the-top 
services or through linear channels.

Linear TV in Display & Video 360
Reach your target audience no matter how or where they’re 
viewing content. By expanding access to premium national 
broadcaster and cable networks and thousands of local 
affiliates through integrations with clypd and WideOrbit, 
Display & Video 360 makes it possible to buy traditional TV 
inventory to complement your digital media.

Key benefits

■ Access complementary audiences to those 
already reached through digital video 
campaigns in Display & Video 360.

■ Use impact-based measurement to make 
smarter buying decisions across TV and 
digital video.

■ Execute campaigns more efficiently with 
automation and a consolidated workflow 
across TV and digital video in one tool.
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Be useful

Brand controls in Display & Video 360
Brand Controls Center is a home that showcases all of 
Display & Video 360’s brand safety & quality features. To 
align better with it's full functionality, we are renaming 
Display & Video 360’s Brand Quality Hub to Brand Controls 
Center. In addition there are new launches with this name 
change – namely the inclusion of Audit cards for Trueview, 
full coverage across settings within Change History and 
streamlining changes with In-page edits. 

Key benefits

■ Get a single view of the brand suitability 
settings, campaigns using ads.txt-only 
authorized sellers, and verification services 
across all of your campaigns.

■ See how your campaigns are using different 
controls including content labels, sensitive 
categories, and keyword exclusions.

■ Manage and make changes to all of these 
settings across all campaigns at once.

Google Marketing Platform 
Organizations (BAMs)
Using this feature, customers can create a model and 
description of their business. The model indicates which 
Google products the customer uses, which teams 
correspond, how their accounts are linked together and 
more. This feature is available to all Google Ads and Google 
Marketing Platform measurement products and enables 
powerful features like cross-product user management. 
Think of it as a Google-wide MCC.  

Key Benefits

■ Organization modeling: Create a unified org 
that connects Google Marketing Platform to 
Google Ads.

■ User management: Create, audit, manage, 
and remove users for both Google Marketing 
Platform and Google Ads customers 
together.

■ Linking: Create and manage product account 
links between all Google Marketing Platform 
and Google Ads products.

Brand Lift in Display & Video 360
Customers will get a unified view of their brand impact 
across YouTube and other video inventory types. By seeing 
brand metrics for YouTube and other video buys side by 
side, customers will be able to compare impact and return 
on investment. Move the metrics that matter by measuring 
the metrics that matter and optimizing campaigns on the 
fly, powered by a best-in-class methodology.

Key benefits

■ Get robust data: Pure control/exposed 
groups, high number of survey responses.

■ Receive fast and detailed results: As early as 
7 days into the campaign.

■ Easy setup: no tagging or third-party setup.

■ Get Brand Lift for free: No charge for the 
survey impressions, nor for the control group 
impressions.
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Audience capabilities for Analytics for 
Firebase
Audiences let you segment your users in the ways that are 
important to your business. Segment by event and by user 
property, and combine events, parameters, and properties to 
include practically any subset of users. This year we’ve made 
some serious advancements to the audience building tool 
and capabilities with which audiences can be built, such as 
sequences, exclusion criteria, scope support, and 
pre-population. 

Key benefits

■ Get pre-populated audiences with 30 days 
worth of users who meet criteria.

■ Audiences support sequences with the 
inclusion of time between steps.

■ Use audiences in App campaigns (both 
install and engagement).

Analytics App + Web Properties (beta)
This feature enhances the capabilities of Google Analytics 
for Firebase by enabling analysis of web data along with 
app data in new and powerful ways. Customers will see 
their existing Firebase App project upgraded to a new 
Google Analytics property type with additional capabilities. 
A Hybrid Property is a new and more powerful Google 
Analytics property type that can collect and report on data 
across both Web and App platforms and enables faster, 
fresher, and deeper analysis of users therein.

Key benefits

■ Get a unified view of the customer journey 
across app and web analytics.

■ Access advanced ad hoc analysis 
capabilities.

■ Handle more data faster which enables more 
complex use cases and analyses.

Ads.txt for apps
Ads.txt was created to reduce fraud for your campaigns 
running on the web by making it easier to avoid transacting 
unauthorized inventory. To give you the same level of 
protection against misrepresented app inventory, the IAB 
Tech Lab recently introduced the new app-ads.txt standard 
which supports apps running on mobile, connected TVs and 
other devices. In the next few months, Display & Video 360 
will stop buying unauthorized app inventory as identified by 
app-ads.txt files. When adoption of app-ads.txt reaches 
sufficient levels, we will allow marketers and agencies to 
choose to buy only app inventory that is authorized.

Key benefits

■ Reduce fraud from campaigns on app 
inventory across mobile, connected TV and 
other devices.

■ Only buy authorized app inventory.
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New app formats (Flow)
Ad experiences are a Google priority: in this environment 
where ad blockers are increasingly prevalent, non-intrusive 
and beautiful ad experiences will help the ecosystem thrive. 
Following last year's launch of Flipbook and Parallax high 
impact formats in Display & Video 360, we are working on 
another set of engaging, immersive creative formats for 
Display & Video 360. Some examples include Swirl, a 3D 
display ad, a live streaming format, and Flow, a high impact 
app format. 

Key benefits

■ Get started quickly by using easy to build, 
customizable templated formats and 
components to build creatives.

■ Scale creatives across inventory partners.

■ Take a user-first approach with creatives 
designed to drive user engagement.

Create audio ads from text (demo)
We are working on a host of features to make building and 
managing audio creatives in Display & Video 360 as easy 
(and enjoyable) as possible. We are also ideating different 
tools and capabilities that would enhance audio creative 
development.  

Gmail ads on Display & Video 360
Gmail Ads on Display & Video 360 offer a large creative 
canvas to expand reach and raise awareness as users check 
their email. Ads are prominently displayed at the top of the 
Social or Promotions tab, allowing advertisers to secure 
prime visibility in the inbox making it 100% viewable. Only 
when users show real interest in your brand and engage with 
your ad, will it count as a billable event. Also, for brand 
conscious advertisers, it is 100% brand safe.

Key benefits

■ Reach massive audiences: Gmail reaches 
more than 1B signed-in users globally.

■ Secure prime 100% viewable placements at 
the top of the Social or Promotions tab.

■ Use robust targeting options to reach 
customers at every stage of their journey.

Key benefits

■ Reach users in new contexts where display 
ads are not present. 

■ Buy audio alongside existing display and 
video, benefiting from an efficient workflow, 
and increased targeting capabilities.

■ Lower the cost of conversion by reaching a 
higher percentage of target audiences than 
when buying audio standalone.
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Programmatic Guaranteed + frequency 
caps
We are announcing the launch of advanced frequency 
capping with Programmatic Guaranteed. Currently, if you set a 
frequency cap at a campaign, real-time bidding campaigns 
won't serve if campaign level frequency cap is met. With this 
new launch, real-time bidding and Programmatic Guaranteed 
campaigns won't serve if frequency cap is met – allowing 
customers to save more media cost. 

Key benefits

■ Reduce media wastage by capping 
impressions across real-time bidding and 
reservation buying.

■ Utilize this additional budget to reach more 
unique users.

Frequency management across YouTube 
and Google Partner Inventory
For YouTube specifically, we recently launched a beta to 
frequency cap across auction and reservation buys. Building 
on this, we will be expanding the feature to support  frequency 
capping across YouTube and Google Partner inventory.

Key benefits

■ Frequency manage across YouTube auction, 
YouTube reservation, and Google Partner 
Inventory that has migrated to the Google 
identity space.

■ Get cross-device frequency management 
that's not possible with traditional frequency 
capping solutions.

■ Improve campaign reach and reduce media 
wastage.

Programmatic Guaranteed make goods
We are excited about supporting Makegoods feature for 
Programmatic Guaranteed. In traditional reservation 
campaigns, when a publisher makes a mistake during a 
Programmatic Guaranteed deal, they offer free, additional 
media to the advertiser in order to compensate for the 
mistake. We are now bringing this feature in Display & Video 
360 for Programmatic Guaranteed.
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Google Audiences + contextual signals
Each ad impression may have a different set of conditions 
that you’ll need to consider like someone's consent choices 
and which browser a person is using. As a result, there may 
be less data available for you to work with. This is where 
Google can help. Using the power of machine learning we can 
manage the complexity and enable you to do more with less. 
With Google Audiences enhanced by additional contextual 
signals, you get more reach and consistent performance. 
Users get relevant ads, even when they’ve chosen not to share 
personal data. 

Key benefits

■ Get durable reach. Engage with the right 
people by using the best combination of 
available signals in any given environment.

■ Use Google Audiences for free. Audiences 
are updated at every impression so you don’t 
miss opportunities or waste budget.

■ Delivery relevant ads at each stage of the 
consumer journey.

Support of the IAB guidelines for 
privacy-safe connected TV advertising
For marketers to engage with viewers, manage frequency and 
measure connected TV behavior in a privacy safe way, Display 
& Video 360 has applied established best practices from 
digital by using IAB’s Identifier for Advertising (IFA) standard 
for cTV devices. Unlike other potential cTV user identifiers like 
IP, this solution protects users privacy as full control of the 
IFA is given to the user.

Be responsible

Integration with IAB Transparency and 
Consent Framework (TBD)
Honour IAB Transparency & Consent Framework (TCF) 
version two user consent signals for both Google direct 
collection and any third-party cookie matching and 
measurement exports. We’re planning to announce an 
integration date after TCF v2 is finalized.

Key benefits

■ Pass user consent signals to Google, and 
have those signals automatically respected 
in ad serving.

■ Get much more control over the types and 
purposes of user consent, and the ability to 
customize how user consent is sought.

■ Use industry standard consent requirements 
that reflect collaboration between many 
participants in the ad tech industry.
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Audience sliders
Audience sliders provide advertisers with a slider toggle 
that gives them more control over the rate of audience 
expansion applied to their campaigns. Audience sliders are 
rolling out to all audience targeting types across Google 
Display Ads and Display & Video 360. In Google Display Ads 
this directly replaces auto-targeting (conservative 
auto-targeting and aggressive auto-targeting) that already 
existed on remarketing, audience keywords, in-market, and 
affinity targeting. 

Key benefits

■ Use one interface to control audience 
expansion for each ad group.

■ Get more volume at comparable 
performance to your manual targeting. 

■ Get more control over the rate of audience 
expansion applied to your campaigns. 

■ Instantly expand your ads to more available 
inventory.

Audiences module user role
With Display & Video 360 Audience module, we’re aiming to 
provide a centralized Audience management, building, and 
analysis experience. It will enable customers to organize, 
study and create powerful audiences and activate them 
seamlessly across channels and Google platforms, to help 
them reach great campaign performance thanks to new, 
improved, and unique audience features.

Key benefits

■ Centralize all customer data available for 
advertising in one place, regardless of the 
platform it has been collected from.

■ Mix and match all available data sets to 
create high performing audience lists. This 
includes third-party and Google data.

■ Reach users based on their engagement 
with media campaigns, and not only site 
visits.

■ Optimize reach and frequency through 
X-campaign and X-channel frequency 
capping capabilities.


